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Building
Confidence

Keep your project on time and on budget with
JELD-WEN Windows and Doors. With superior customer
service, industry-leading warranties and some of the
most environmentally friendly products on the market,
you’ll be building confidence as you build homes.

For the products and support you deserve, choose

the reliability of JELD-WEN Windows and Doors.

For more information or to find a dealer near
you visit www.jeld-wen.ca.

JELD*'WEN

WINDOWS & DOORS


http://en.jeld-wen.ca/

plify outdoor projects and deck ledger installations. Simpson Strong-Tie

has expanded its Strong Drive® SDW wood screw product line by offering two
new structural screws that are easy to install and provide safe, high-strength
alternatives to through-bolting and traditional lag screws. The low-profile
SDWS screw requires no pre-drilling and is designed for attaching deck
ledgers, offering higher loads than alternative lag solutions, which means up to
40% fewer screws. The multi-use SDWH is a hex-head screw that requires no
pre-drilling, offers higher loads and is easier to drive than comparable fasteners.
Both screws feature a double-barrier coating to protect against corrosion.

With the SDWS and SDWH, there’s no lag on the job. Learn more by calling
(800) 999-5099 or by visiting www.strongtie.com/fasten.

©2012 Simpson Strong-Tie Company Inc. SDWS12
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. I-800-GET-PINK® or visit www.owenscorning.ca

INNOVATIONS FOR LIVING®

EVERY GREEN
BUILD SHOULD
INCLUDE PINK™

EcéTouch

™

PureFiber™ Technology

For over 70 years, home builders around the world have trusted
Canada’s No. | insulation for high-quality and dependable products.
Today, a leader in energy efficiency is proud to bring you the

EcoTouch® PINK™ FIBERGLAS® Insulation with

next generation,

Why choose EcoTouch® PINK" Insulation?

* Designed by a leader in energy efficiency

Made from 73%’ recycled content
— 3rd party SCS certified

Made with 99% natural”™ materials

GREENGUARD Indoor Air Quality Certified”
and is verified to be formaldehyde-free

PureFiber™ Technology. It's made from 99% natural™ materials with

73%" recycled content. EcoTouch® is guaranteed to provide the same
thermal performance that builders have depended on for decades.

With PINK™ Insulation, save money, save energy and save the planet.” * Durable & dependable

73

Gt - s
@ Children & Schools
Indoor Air Quality Certified

PINK™ FIBERGLAS® Insulation

-‘Think PINKZ

THE PINK PANTHER™ & © 1964-2012 Metro-Goldwyn-Mayer Studios Inc. All Rights Reserved. The colour PINK is a registered trademark of Owens Corning. © 2012 Owens Corning. All Rights Reserved. *73% recycled content is based on the average recycled glass content in all
Owens Corning fiberglass batts, rolls and unbonded loosefill insulation manufactured in Canada. SCS certified. **Made with a minimum of 99% by weight natural materials consisting of minerals and plant-based compounds. *Savings vary depending on original amount of insulation in your
home, climate, house size, air leaks, and personal energy use and living habits. GREENGUARD Children & Schools®™ Mark is a registered certification mark used under license through the GREENGUARD Environmental Institute. Owens Corning PINK™ insulation is GREENGUARD
Certified for indoor air quality, except bonded loosefill products. This product has achieved GREENGUARD Children & Schools Certification and is verified to be formaldehyde free. Certified Thermal Insulation Material CCD-016. © 2012 Owens Corning. All Rights Reserved,
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ECONOMICS

Canada’s housing sector generally, and
in several markets across the country, is
struggling and faces many challenges.
Peter Norman looks at the myths and
realities of the Canadian housing market.
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Ron Olson
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the first CHBA President to come from
Saskatchewan, a province currently
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Conference in Mont-Tremblant, Quebec
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Canadian Companies Optimistic About
Economic Outlook for 2012

TORONTO — A recent survey conducted by Hays Canada, a national
recruitment consultancy, indicates that most Canadian companies are
optimistic about the economy in 2012. According to data collected from
1,300 organizations in November and December 2011, 81 per cent
believe the economy will continue to strengthen/remain static, with 39
per cent of companies planning on increasing stafflevels this year. Filling
these new roles may be challenging with 77 per cent of companies citing
“availability of suitable/skilled candidates” as the biggest challenge in
attracting top talent. The data is being released as part of Hays Canada’s
2012 Compensation, Benefits, Recruitment and Retention Guide. For
more information, visit www.hays.ca. f

Skilled Labour Shortage Remains a
Concern in Ontario

TORONTO — While there are generally positive feelings about con-
struction business growth through 2012, there remains concerns about
securing the right workforce that can do the jobs that need doing, says a
recent survey conducted by the Ontario Construction Secretariat (OCS).

The survey found that 42 per cent of Ontario contractors are expect-
ing a decrease in the availability of skilled construction tradespeople
this year. Interestingly, more than half of the contractors in Northern and
Eastern Ontario are concerned about the availability of labour, and those
two regions have the highest expectations for business growth in 2012.

According to the Construction Sector Council, Ontario is facing a
shortage of nearly 100,000 skilled tradespeople by 2019, with acute
shortages expected in trades like boilermakers, construction managers,
gasfitters, industrial instrument technicians, millwrights, pipefitters and

welders. i
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Multiple Starts to Moderate, Singles
to Level Off, Resales Stable

Canada Stares (000s)
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OTTAWA — According to CMHC's First Quarter 2012 Housing Mar-
ket Outlook, for 2011, housing starts came in at 193,950 units. Looking
ahead, multiple starts are expected to moderate while single starts will
level off; starts are forecast to be 190,000 for 2012 and 193,800 for 2013.
Sales of existing homes through the Multiple Listing Service (MLS)
are expected to remain stable in 2012 and rise slightly in 2013. For 2011,
resales came in slightly over 456,000 units. Moving forward, 457,300
resales are forecast for 2012 and 468,200 for 2013. i

Amendments to Saskatchewan
Occupational Health and Safety Act

REGINA —On December 13,2011, the Government of Saskatchewan
introduced Bill 23, legislative amendments aimed at improving work-
place health and safety in the province and eliminating all work-related
injuries and illnesses.

The Occupational Health and Safety Act, 1993 is being amended in
response to consultations and review by the Ministry of Labour Relations
and Workplace Safety’s Occupational Health and Safety Council. The
Council consists of both labour and employer representatives.

The legislative amendments included:

e Anincrease in the maximum fines and range of penalties for Occu-
pational Health and Safety (OHS) violations;

e Establishment of procedures related to the effectiveness of occupa-
tional health committees and programs;

e Enhanced duties required of employers and other parties on training
and supervision of employees and maintenance of equipment; and

e Increased investigative authority for OHS officers, specifically the
introduction of Summary Convictions.

These amendments willimprove compliance whichleadstoimproved
time lossinjuryrates, reduced workplaces injuries, potential cost savings
for employers, and increased workplace productivity.

For more information regarding Saskatchewan Occupational Health
and Safety and the full list of amendments visits Irws.gov.sk.ca. "



rew Payzant

Ho

Owner

Lower Sackville, NS

HOME OWNERS HELP BUILD SUCCESSFUL RELATIONSHIPS.

In more than 500 communities across Canada, independent Home Hardware Building Centre and Home Building Centre

Owners help build houses and lasting relationships. For Andrew Payzant and his staff at Payzant Home Hardware Building

Centre in Lower Sackville, Nova Scotiq, that includes a relationship with Jim Slaunwhite of WCH Builders that has thrived

since 1990. From working with Jim to build one house to constructing as many as twenty homes per year, Andrew and

his dedicated staff provide WCH Builders with the essential value and support that helps Jim build his business.
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ASSOCIATION

New Home Builders Embrace Next Generation Technologies

LONDON / ST. THOMAS, Ont. — A select group of London and St.
Thomas Home Builders’ Associations member home builders are taking
energy efficiency to the next level by building new Discovery Homes in
London and area. The homes will incorporate a number of new innova-
tive energy-efficient technologies as part of a new Technology Adoption

First “All Pink” Home in Lethbridge
Raises Funds for Local Youth Sports

LETHBRIDGE — CHBA-Leth-
bridge & Region home builder, Ash-
croft Master Builder, together with
PinkWood and Lealta Building Sup-
plies, both CHBA Material or Prod-
uct Suppliers, recently joined forces
to build the first “All Pink” mould,
moisture and fire resistant home in
Lethbridge. The framing materials for the house are all factory coated
with Pinkshield 5000, a coating proven to resist mould, moisture and fire.

On top of the obvious benefits, Ashcroft, along with their trade part-
ners, have set a goal of raising $20,000 for local youth sports organiza-
tions. To date over $8,000 has been raised and the donations continue
to pour in. In addition to this, PinkWood donates a portion of their sales
proceeds to The Canadian Breast Cancer Foundation. f

of Southwall
Technologies, Inc.

Pilot (TAP) coordinated by EnerQuality Corporation. The Ontario Power
Authority (OPA), Natural Resources Canada (NRCan), Enbridge Gas Dis-
tribution and Union Gas are also contributing to this initiative.

The innovative selections are the culmination of NRCan'’s Local
Energy Efficiency Partnership (LEEP) next-generation technology iden-
tification and selection process. Through LEEP, local home builders
have found, assessed and selected the energy conserving technologies
that could work best in their construction processes and provide sound
performance for their home buyers. The aim is to find the technologies
that can be more regularly incorporated into mainstream construction
as builders move towards higher performance housing.

Ontario Home Builders’ Associations in Hamilton-Halton, Niagara
and the Greater Toronto Area have also embraced the LEEP and TAP
initiatives. i

New Online Link for Award Winners at

HomeBuilderCanada.com!

PIERREFONDS—At Home BUILDER Magazine, we receive many
announcements from Home Builders’ Associations across Canada
regarding regional and provincial awards of excellence in building and
renovation. To ensure that these well deserved awards get the recogni-
tion they deserve, we've added a separate link: Check Out Award Win-
ners on our website, www.homebuildercanada.com. C'mon, take a peak
and help these worthy recipients celebrate a job well done! "

Cloose the windows that actually add insulation.

* Center
of glass.

Hurd introduces Ultra-R™, the most energy-efficient glazing on the planet.
With its multi-cavity, multi-coating system utilizing Heat Mirror suspended
films, Ultra-R delivers insulation values as high as an amazing R-20*.

Hurd also has the longest warranty and the best
wood protection in the industry, plus a limitless
selection of options, colors and design choices.

Choose wisely. Choose Hurd.

£

Y L 777278

Windows and Doors

For your local distributor, call the Hurd International Services Group, 1-800-433-4873.
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By Peter Norman

Canadian Housing—Myths and Realities

Canada'’s housing sector generally, and in many mar-
kets across the country, is struggling and faces many
challenges. Emerging concerns about housing prices,
consumer debt, and bank mortgage stability are progres-
sively dominating headlines, and a cocktail of myths
and realities seems to be making the substance of public
debate very murky.

Total Canada-wide housing starts slowed to 199,900
units seasonally adjusted at annual rate (SAAR) in the
4th quarter of 2011, according to CMHC, down about
3 per cent from the 3rd quarter. Total full-year housing
starts ended up at just below 194,000 units. Single-family
housing starts, in particular, continue to lag significantly
relative to activity prior to the recession, with the excep-
tion of Saskatchewan, where housing starts topped 7,000
units in 2011 for the first time since 1979.

Housing prices have emerged into the public debate
in recent months suggesting that elevated prices could
indicate a bubble. But in contrast to this view, recent
house price performance has been very stable at best
and in many parts of the country low or stagnant house
prices may be a greater concern.

New housing pric-

House Prices Flattened Through Most of

esrose 2.2 per cent in

2011 2011 and fell in some
MLS® HPI Jan, 2005=100 provinces. Even Sas-
152 1 katchewan, where
150 new home prices
148 more than doubled
146 in the decade leading
124 ] up to 2008, has seen
little change in price
2 since. The new Cana-
159 s =2 5 5 % 5 3 9 8 B 3 g dian Real Estate Asso-
S %02 22 3 £ & 8 2 @ ciation’s MLS Home

— 1 Storey — 2 Storey — Apartment — Townhouse

Source: Altus Group Econemic Consulting based on data from CREA

www.homepriceindex.ca

Price Index conducted
by Altus Group shows

Peter Norman is a member

of the CHBA Economic
Research Committee and is
Chief Economist at Altus Group
(formerly Clayton Research), the
leading provider of independent
real estate consulting and
advisory services.

that in 2011 existing
home prices rose by 4.3 per cent— not materially differ-
ent than wage inflation—and that the average annual
increase in house prices over the past five years has been
well below 5 per cent per year. Price growth has slowed
or turned negative for all house types in recent months
(see chart).

While new house prices have declined significantly
since before the recession in some parts of the country,
such asin B.C. and Alberta (down 4% and 8% respective-
ly), they have risen sharply in others, such as Manitoba
and Newfoundland (up 13% and 23% respectively).

Housing performance going forward into 2012 and
2013 will be heavily influenced by the state of the econo-
my. International events continue to influence prospects
here in Canada. Evolving conditions in Europe, a slowing
of growth in Asia and still relatively weak growth in the
U.S., are all having an influence on Canada. Canada is

10 Home BUILDER March/April 2012

expected to turnin arelatively weak performance in 2012
(1.8%) with associated slower job creation and income
growth.

Healthy job growth is critical to the housing mar-
ket. Recent data may seem buoyant—there were some
265,000 net new jobs created in 2011—but the job cre-
ation engine was slowing significantly by the end of the
year and Canada’s three largest provinces each saw
employment levels decline in the 4th quarter.

Going Forward

This column has warned about troubling demograph-
ictrends inlabour markets since the recession: The youth
segment of the market remains deeply in recession with
reduced jobs, high unemployment and falling participa-
tion rates. Jobs for those under the age of 25 were deci-
mated by the recession and have failed to come back.
Recent data show even more deterioration.

The weakness in youth employment has been persis-
tent for so long that it is now clearly affecting housing
demand. Combined with an array of policy measures
(such as tighter mortgage insurance rules) that have dis-
proportionately hit younger buyers, this trend is showing
up in lower first-time buyer interest and activity.

Preliminary data from the CHBA Pulse Survey (Jan.
2012) show that builders across the country are report-
ing significantly reduced first-time buyer traffic at sales
centres. Similar findings emerged from the 4th Quarter
Altus Economics Buying Intentions Index.

Interest rates remain a key determinant of housing
performance in the quarters and years ahead. Interest
rates (such as the Bank of Canada’s key overnight lending
rates, governmentbondyields and fixed and variable rate
mortgages) remain at very low levels by historical stan-
dards. Moreover, commitments by the U.S. Fed to keep
interest rates low into 2014 (likely also putting the Bank
of Canada on hold), virtually guarantee that mortgage
rates will remain at low levels into the near term future.

Low interest rates historically support stronger hous-
ing demand, which is positive for the forecast. However,
the current environment may not be so easy to interpret.
While posted interest rates remain low, there is some
evidence that banks are becoming less generous with
rate discounting. This, combined with an array of other
tighter rules around mortgage lending, has significantly
increased the cost of borrowing for many, especially
first-time buyers.

Going forward, expect Canada-wide housing starts
to soften in 2012 as both single-family and apartment
starts decline, with Alberta being the one bright spot.
In 2013, total housing starts will likely remain flat, as
improvements in single-family mask declines in apart-
ment starts. Higher housing starts in Alberta and Atlantic
Canada in 2013 will be off-set by flat or declining starts
in the remaining provinces. i
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BUILDING SCIENCE

By Wahid Maref

The ICF wall
was shown
to reduce the
peak in heat
gains to, or
losses from,
the room.

Dr. Wahid Maref is a Senior
Research Officer in the Building
Envelope and Structure Program
of the NRC Institute for Research
in Construction. He can be
reached at 613-993-5709 or
wahid.maref@nrc-cnrc.gc.ca

Energy performance of insulating

concrete form (ICF) walls

The National Research Council‘sInstitute forResearch
in Construction (NRC-IRC), in collaboration with Canada
Mortgage and Housing Corporation (CMHC) and Natural
Resources Canada (NRCan), evaluated heat movement
through two identical insulating concrete form (ICF) wall
assemblies. The walls were tested at the NRC-IRC Field
Exposure of Walls (FEWF) facility in Ottawa.

While ICF technology dates back to the late 1960s in
Europe, ICF construction has become common in North
America over the last two decades. Generally, modern
ICFs consist of stackable formwork made of expanded
(EPS) or extruded (XPS) polystyrene foam, which is filled
on site with concrete, and then remains in place to pro-
vide permanent insulation.

The objective of this project was to monitor the field
performance of ICF wall specimens in order to under-
stand and quantify the impact of the thermal mass of the
concrete in the ICF wall system on heat losses and gains.

Methodology

The two identical ICF wall specimens were installed
side by side in the FEWF test bay, located on the first floor
of a two-storey research house facility (Figure 1), with
western exposure. A climate control enclosure (Figure 2)
provided controlled indoor conditions (21°C, 30% humid-
ity), and the exterior walls were exposed to the naturally
occurring Ottawa climate (with an average of 4602 heat-
ing degree-days °C (Environment Canada, 2010)).

The expanded polystyrene ICF forms were assembled
and temperature sensors (thermocouples) were then
installed on the interior of the form prior to pouring the
concrete. The ICF wall specimens measured 1828 x 1676
mm (approx. 6 ft x 5.5 ft) and featured 152 mm (6 in.)
thick concrete surrounded by 64 mm (2.5 in.) of EPS foam
on all sides, and 51 mm (2 in.) of EPS foam on the base.

Observations

In general, the measured heat transfer and tempera-
ture data revealed that the mass of the concrete added
very little to the overall R-value of the ICF (RSI 3.77

Figure 1: Installed and sealed ICF panels
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(R21.4)) under steady, outdoor temperature conditions.
However, during transient conditions, the concrete sig-
nificantly moderated heat loss to and from the interior,
providing an apparent five-day buffering or moderating
temperature effect. By doing so, the ICF wall was shown
to reduce the peak in heat gains to, or losses from, the
room.

This means that the concrete mass in ICF walls has
the potential to reduce the peak heating requirement of
the furnace in winter, and the peak cooling requirement
of the air conditioning system in summer. This may have
implications for the sizing and cost of mechanical equip-
ment, provided cold snaps and heat flashes last less than
five days. The buffering effect may also have the ability
to reduce peak energy use on hot summer afternoons
(which could produce cost savings for homeowners with
smart meter pricing). In a climate where the average
outdoor temperature in summer remains comfortable,
with hot days and cold nights, the buffering effect of
ICF walls may even enable occupants to get by without
cooling altogether.

This experiment examined only a small section of
ICF wall on a west-facing facade. To predict the effect of
ICFs on heating and cooling equipment and energy use, it
will be necessary to test an entire house and to evaluate
ICFs with greater thicknesses and insulation values. The
thermal performance of an entire house will be affected
by other factors including solar gains through windows,
and the operating mode of the house, such as the use of
free cooling at night or thermostat setbacks. i

The ICF specimens have been provided by an industry
partner, the Ready Mixed Concrete Association of Ontario
(RCMAO,).

Figure 2: Interior of finished ICF walls and the climate
control enclosure.



What Makes Canada’s
Greenest House So Green?

Insulate With Canada’s Greenest Insulation.

The Shore House, North Vancouver's highest rated LEED® Platinum single family
residence, was built using Roxul ComfortBoard™ IS fastened to its exterior sheathing.

High Recycled Content: Made from natural stone and recycled steel slag,
ComfortBoard IS has the combined thermal and fire-resistant properties that fiberglass
and foam plastics can’'t match. Unlike foam plastics, ComfortBoard IS is not produced
with blowing agents, which off-gas and result in lower thermal performance.

Excellent Dimensional Stability: ComfortBoard IS has a much smaller coefficient of
thermal expansion than other insulation materials such as foam and plastics. Poor
dimensional stability can cause shrinking, expansion, and buckling, compromising the
building envelope.

Vapor-Permeable: Unlike foams and plastics, ComfortBoard IS “breathes” and does not
absorb water or hold moisture, allowing fast outward drying, even if the framing is wet.

For more information on the features of Comfortboard IS, visit roxul.com
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COMMUNITY DEVELOPMENT

Many speak of the need to measure the sustainability
of development projects in order to avoid confusion and
prevent the unchecked “greenwashing.” Sustainability
measurements involve aspects such as energy use by
housing units, offices, and cars, as well as watershed
protection and sensitive land preservation, to list just a
few. But while some aspects are relatively easy to mea-
sure (e.g. electricity use), others are quite difficult and
some almost impossible because they get tangled up
with influences that cannot be separated easily: health,
for example.

By Fanis Grammenos

Healthy Communities

A community with affluent residents will generally
have more cars and, invariably, more cars mean more
driving, particularly when there are young children in
the household. Some critics would quickly conclude
that these residents will be less healthy due to the
amount of driving and downgrade the community on
that score. Research has shown that this may be a hasty
conclusion!.

Percent of Car Trips of All Trips - Seven New European Communities
Project mode share  m District mode share [ Canadian Projects

100%

= . ;
City of Houten VastraHamnen  Hammarby Stellwerk 60 Millennium Vauban GWL Terrain
Sjostad Village

The effect of driving on health, if present, may be
overwhelmed by the influence of income and education
(two of several factors), both of which correlate with
better health. Until there is a sure way of separating the
influence of each factor, we can defer the health-via-
driving judgement.
Measuring watershed protection (another item on
the green list) is easier, given that rainwater outflow
can be calculated using the subdivision plans, weather
data and soil conditions. Assigning scores to a project
Fanis Grammenos heads Urban gets complicated, however, when the size of the site
Pattern Associates, a planning enters the picture. Larger sites, usually suburban, have
consultancy, following a 20-year - L. .

more opportunities to dissipate rainwater than smaller

research career at CMHC. " . | 1
He can be reached at fanis. Centertown” redevelopment ones. Small water reten-

grammenos@gmail.com and tion numbers may indicate serious site constraints rather
his work viewed at: http://blog. than lack of effort to green the project; the verdict could
fusedgrid.ca/ not be clear-cut.
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Low Car(bon) Neighbourhoods

We have less difficulty measuring carbon emissions,
whether they come from house energy use or from driv-
ing. For building energy use, there is plenty of software to
do an estimate with a proviso. Of course, once the occu-
pants move in, the predictions can be off the mark by as
much as 50 per cent or more: The real numbers emerge
after occupancy. But the estimate is still a useful bench-
mark. For the amount of driving residents do, prediction
is close to impossible; we can measure it only after
built-out and full occupancy. Claims about a low car-use
community any earlier are simply hopeful aspirations.

Canada vs. Europe

Unreliable as they may be, trustworthy projections
about driving can be made based on precedents for
which there are precise numbers: Enter the seven Euro-
pean projects described in a recent report?. These are
impressive numbers. The simple chart illustrated here
lists the amount of driving in each, the amount in their
surrounding district and, for shock value, the driving in
some Canadian subdivisions?.

It shows that these stellar projects made substantial
gains in reducing car emissions. Driving dropped by 30
to 60 per cent of the surrounding district’s share of trips.
By contrast, and as an indication of the potential for bet-
terment, even the best performers among Canadian sub-
urbs show multiple times the amount of driving of these
projects and also their districts. Even the differences
among them are telling: they seem relatively unimport-
ant by comparison to the drop that the seven European
projects achieve: a 15 per cent reduction in driving, at
most, among Canadian subdivisions as compared to a
25 per cent drop of the lowest achiever among the seven
European projects. This cross-continent comparison
may be unfair because of the differences in context, but
itserves to demonstrate the enormous potential for gains
in our communities.

How did the European developers do it? Many tricks
come into play but three top the list: (a) layouts that pro-
mote walking; (b) priority on bicycle networks; and (c)
support for high-quality transit.

Next is the important element of overall density. Den-
sity and quality transit are the chicken-and-egg question
of low driving communities—they cannot be separated;
they must come together from day one, if the project is
to reduce driving.

In Canada, including these and other recommended
elements in the plan will not guarantee less driving but, if
we take cues from these examples, it may usher the pro-
spective community in the direction of a greener place.

1 Two articles on driving and health can be found at: www.planetizen.com/
node/53728 and www.planetizen.com/51851.

2 The full report on the seven projects is available in PDF format at: www.itdp.
org/documents/092611_ITDP_NED_Desktop_Print.pdf

3 Comparing Canadian New Urbanist and Conventional Suburban Neighbour-
hoods (66954)
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CUSTOMER SATISFACTION

&

By Tim Bailey and
Paul Cardis (above)

Respondents
provide
answers that
are least
controversial
In order to
avoid conflict
with the
surveyor.

Paul Cardis is Founder/CEO and
Tim Bailey is General Manager
for Avid Ratings Canada, a
leading provider of customer
loyalty research and consulting
to the home building industry.
Through the Avid system,
industry-leading clients improve
referrals, reduce warranty costs,
and strengthen their brand. They
can be reached at
paul.cardis@avidratings.com or
tim.bailey@avidratings.ca.

Survey Error

When experts criticize their own industry, it tells you
there is a real problem brewing that deserves attention.
As surveyors of customer satisfaction for over 20 years,
we have noticed a disturbing trend that is leading many
large-scale home builders seriously astray, causing them
to lose millions each year.

The Tantalizing Offer

In the last several years, phone marketers have con-
verged on home builders with an intriguing value propo-
sition, namely to provide 75 percent response rates for
customer satisfaction surveys. Sound good? Actually,
we were also intrigued and became tempted to join
them in offering this service, until we did the research
and realized that this approach could seriously damage
our clients’ businesses. Instead, we have been sharing
the research studies of the world’s foremost experts
from Harris Interactive, Oxford Press, and the

The Facts: Phone-Survey Bias

Research has found that phone surveys are highly
subject to Social Desirability Bias, which means respon-
dents provide answers that are least controversial in
order to avoid conflict with the surveyor. Furthermore,
because these telemarketers use shortened survey
instruments to measure a complicated transaction such
as home building, a comprehensive customer review is
simply unattainable.

The bottom line with these high response rate pro-
grams is 1) less real information to diagnose problems,
and 2) customer satisfaction results that are skewed
toward a positive score. Not a good situation if your com-
pany doles out bonuses to employees based on customer
satisfaction. Unless, of course, you are the employee of
one of these companies and then it might make sense
(tongue firmly in cheek).

US Census, who all warn against adopting such
programs. Since space is short in this article, we
will provide a quick synopsis. (A summary of this
article was published at www.AvidBuilder.com.)

The Facts: Detailed Surveys
Deliver More

While on the surface it may seem better to
get more surveys from customers—the “more is
better” principle—the fact is the survey must be

Dvinking beer, wine, or spirits within week P]W’ I

ot dennig beeth more than twice & dey

Social Desirabitlity Bias: Phone vs. Online Surveys

Driving cver th o llwie Aok
g e e 1 — : |

H Telephone

Online

Mot excerching regulorty

shortened by 50 to 75 per cent, and a multitude
of phone survey calls to homeowners must be made to
achieve the goal of 75 per cent or higher response.

Shorter surveys have been sold as a benefit by tele-
marketing companies who often quote the book The
Ultimate Question by Fred Reichheld as justification for
eliminating questions. Reichheld’s work—also known
as Net Promoter Score or NPS—has come under consid-
erable fire within the last five years. Morgan and Rego
(2006) conducted an extensive study comparing various
survey methods to future business success and found
that short “Net Promoter Surveys” have little relationship
to business financial performance. Below is a summary
of the results of their study that was summarized by the
consulting firm The Cicero Group.

Relationship of customer satifaction metrics to future
business performance metrics

B e = = =
“op2"Box  Swoag  Weck Sy Swog  Swong
Customers Comploiing Mo Hoe Strong MNene Strong
Topuchoss llaRicod  Neow  Nore  New  Swng  Nem
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The graph above shows the difference between sur-
vey methodologies and the impact social desirability has
on a number of commonly asked questions.

How many times have you been to a restaurant when
the manager asks you, “How was everything?” You prob-
ably respond with “good” even when the meal may not
have been up to par. This is social desirability at work in
customer satisfaction, and it happens every day.

Contrary to the erroneous assertion that the current
survey methods are broken and higher response rates
are needed, what is actually needed for improving the
validity of survey results is properly controlling for other
sources of error, such as survey length and social desir-
ability. It'sno surprise that Morgan and Rego (2006) found
that short “Net Promoter Surveys” have little relationship
to business financial performance.

Conclusion

We may have entered a time when home builders
may value the quantity of responses over the quality
of customer research, only to find it has produced mis-
guided results, allowing substandard performance to go
unnoticed and, in some cases, even rewarding it. We are
hopeful that improving communication on the issue will
keep our industry from being bitten by this new type of
snake oil salesperson. [
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Meet your President:

Ron Olson

BY JUDY PENZ SHELUK

Ron Oison knows all about accepting and embracing change. As an active
member of Saskatchewan'’s local and provincial home builders’ associations
since 1974, including serving as a Saskatchewan representative on CHBA's
national Board of Directors, Olson has served on a variety of national committees;
most recently, he was the vice-chair of the Urban Council, which addresses land
development and city growth issues across Canada.

Currently, Olson is the General Manager of
Boychuk Homes, a family-owned business
based in Saskatoon. The corporation, Boychuk
Construction, has been a member of Saska-
toon & Region Home Builders’ Association
since the early 1950s; during the company’s
65 years in business they have built more than
7,000 new homes for Saskatoon families, and
have taken the lead in developing several resi-
dential subdivisions in the city.

Olson also has the distinction of being the
first CHBA President to come from Saskatche-
wan, a province currently experiencing record
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population growth and strong economic con-
ditions. We sat down with him to find out more
about the man, and his plans during his term
as CHBA president.

Home BUILDER Magazine: It's quite an
honour to be voted into the position of CHBA
president, but you're also the first member
from Saskatchewan to assume the role. Why
do you think it has it taken 68 years for a Sas-
katchewan new home builder to be voted into
the position, and do you think that decision will
impact your province in any significant way?

Ron Olson: You have to put things in per-
spective. Traditionally, Saskatchewan in a
good year will build 6,000 houses. One of the
boroughs of Toronto builds more houses annu-
ally than we do across the whole province.
In recent years, however, Saskatchewan'’s
robust economy and active housing market
have made headlines across the country. Our
province has also led economic growth per
capita in Canada for the past three years.

As a consequence of being national presi-
dent, I think there will be more attention pro-
vided to Saskatchewan as a province. Anytime
that we have Saskatchewan people on the
national scene, it helps raise the profile of our
province and helps to make Saskatchewan a
better place to invest in, to live in, and to do
business in.

HBM: Saskatchewan is having record
migration, immigration, and population
growth. What sort of challenges does this bring
to new home builders?

RO: In Saskatchewan, we are into a learn-
ing curve between what buyers want and need;
we've never seen this influx of immigration or
migration. Builders are learning to redesign
their plans to work with the various cultural
mores.

CHBA hasbeena
tremendous support
over my 35 years of
membership.

Another direct result of rapid growth is
the costs and funding of infrastructure. Those
costs are on the backs of the people who buy
those houses across Canada. An individual
homeowner in some jurisdictions is paying
over $40,000 in levies, fees and taxes that are
tacked onto the purchase price of a new home
and lot. Saskatchewan homeowners are pay-
ing approximately $25,000 in levies, fees and
taxes per property. GIC (government imposed
costs) are the fastest growing cost in new
homes. This will certainly be a priority issue
for me over the coming year.

HBM: RenoMark has been embraced by
virtually every HBA across the country, a testa-
ment to both the program, and the individuals
and companiesregistered within it. That said, is
the underground economy still alive and well?

RO: Unfortunately, the underground econ-
omy remains a significant problem in the
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After three long years of angst, B.C.’s provincial
government is doing the right thing...

Mention the acronym HST
in B.C. and the immediate
reaction will be to LOL or

scream OMG.

In my more than 46 years in and around the
media, I can't recall any public-policy rollout
that has befuddled, aggravated and divided
taxpayers as much as the harmonized sales tax.

By the time the battered HST retreats to
the GST/PST system on April 1, 2013—April
Fools Day—four excruciatingly long years will
have passed—enough time to earn a university
degree.

Harken back to spring, 2009. The finance
ministers of Canada and Ontario inked an
agreement to harmonize the federal and pro-
vincial sales taxes in the Yours-to-Discover
province.

Toronto’s BILD called the HST “a massive
tax grab.” OHBA said it was a “poison pill.”
CHBA joined both associations in expressing
members’ concerns by sending letters to Prime
Minister STepHEN HARPER, urging him to ensure
harmonization was neutral for new homes and
renovation.

Meanwhile, on the Wet Coast, politicos
were readying themselves for a May provincial
election. The Greater Vancouver Home Build-
ers’ Association (GVHBA) sent a questionnaire
to all candidates, asking them to state their
positions on tax harmonization.

The NDP responded that harmonization
was not in its plans. The Green party did not
respond. The Liberals wrote that harmoniza-
tion would “make it harder for future provincial
governments to lower or raise sales tax rates,
which reduces flexibility. In short, a harmo-
nized GST is not something that is contem-
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plated in the BC Liberal platform.”

Soon afterwards, the Liberal party formed
another majority government.

A month later, federal and provincial
finance ministers met in Meech Lake, where,
you can bet, they discussed the $4.3 billion
Ontario stuffed into its pockets for jumping on
the HST gravy train.

B.C.’s then-finance minister, CoLin Han-
seN, must have salivated at the prospects of
securing a similar sweet deal for his deficit-
conscious government. On june 6, 2009, I
wrote about all this drama in my Vancouver
Sun column, in whichIwarned readers to “just
watch how this story plays out.”

First the government
said it wouldn’t, then
it did. That really
stung.

They didn't have to wait long. On July 23,
2009, then-premier GorpoN CAMPBELL (NOW
the Canadian High Commissioner to the United
Kingdom) announced to great fanfare that B.C.
had signed a memorandum of understanding
on HST. Included in the agreement, right up
there in the second paragraph, was the root of
itall: The feds would toss $1.6 billioninto B.C.'s
revenue bucket.

There you have it. First the government said
it wouldn't, then it did. That really stung.

The home building industry is a signifi-
cant contributor to the provincial economy,
yet the HST application on new housing was
referenced, in afterthought fashion, way down
in paragraph eight of the government news

BY PETER SIMPSON

release—two paragraphs below feminine
hygiene products.

The HST increased the disparity between
existingand new homes, where agreat number
of jobs are created. And the rebate threshold
was set at $400,000, a ridiculously low amount
in high-priced areas of B.C. such as Greater
Vancouver, Victoria and the Okanagan.

After much prodding by GVHBA, CHBA-
BC, Urban Development Institute and other
regional associations around the province, the
threshold was raised to $525,000. One battle
was won, but the HST war raged on.

I wrote many columns on HST. Some folks
would call it relentless. The media called often
in search of commentary. While acknowl-
edging HST was beneficial to some sectors, I
expressed emphatically that HST needed major
adjustments related to new homes and reno-
vation. And kudos to CHBA-Victoria's Casey
Edge, who was active in the media in the pro-
vincial capital.

On July 1, 2010, HST was implemented.
Despite this reality, HST supporters and oppo-
nents ferociously debated and denigrated each
other. Millions were spent on rival advertising
campaigns.

A year later, during June and July 2011,
British Columbians voted in a referendum to
extinguish the HST. Given the circumstances,
it wasn't surprising. When a government asks
voters who believed they were hoodwinked to
choose between paying more tax or less tax,
what result could be expected?

After all, ‘fessing up before an issue festers
is preferable to ladling out refreshing purple
Kool-Aid to an unsuspecting electorate. (Kids,
ask your parents about Jonestown.)

GVHBA, without comment or bias, unlike

some other business associations, presented p 22
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to its 730 member companies the pros and
cons of HST and asked them to vote their con-
science. Associations—national, provincial
and local—must always remain non-partisan.
It is sheer folly to do otherwise.

The referendum result fuelled uncertainty
and anxiety. Prospective
home buyers and home-
owners contemplating ren-
ovation sat on their wallets,
waiting for clarity on the
transition rules.

B.C.’s current finance
minister, KeviN FALCON,
met with GVHBA leaders in
November. He said he was
working expeditiously to
release the transition rules,
that he was waiting for the
feds to complete their work,
and that he was as frustrat-
ed as we were.

On February 17, 2012,
industry leaders were sum-
moned to Victoria, where
Falcon announced the transition rules, and
much more. Finally, after all the angst, the pro-
vincial government did the right thing.

Effective April 1, 2012, the new housing
rebate threshold will rise from $525,000 to
$850,000, capturing 90 per cent of all new
homes in the province. The rebate was hiked

province.

Effective April 1,
2012, the new
housing rebate
threshold will rise
from $525,000
to $850,000,
capturing 90 per
cent of all new
homes in the

from $26,250 to $42,500. Moreover, hew sec-
ondary recreational homes will be eligible as
well, providing a boost to the prospects of
beleaguered builders outside the Greater Van-
couver and Capital regional districts.
Fourdayslater,onFebruary21,2012,Falcon
presented his budget speech.
Included was a measure that
provides relief for first-time
buyers of newly built homes.
Property virgins can apply
for a refundable income tax
credit of up to $10,000. This
welcome measure will also
create construction jobs.
However, we were dis-
appointed that, apart from a
$1,000 tax credit for seniors to
install mobility assists in their
homes, renovation, worth
$7.6 billion to B.C.’s economy
this year, was not addressed.
We will continue to oppose
provincial, regional and
municipal policy that doesn't
make sense, and support policy that does.
Membership, and righteous persistence, can
indeed make a difference. i}

Peter Simpson Is the president and chief
executive officer of the Greater Vancouver Home
Builders’ Association.
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construction industry. Renovator members
of CHBA estimate that at least 30 per cent of
renovation jobs are undertaken on a “cash
deal” basis. We are working closely with Can-
ada Revenue Agency to reduce the amount
of in-cash transactions that are being done.
We hope to see more aggressive action on
their part and other levels of government in
the near future. Certainly governments need
the money?!

HBM: The building industry is very intense.
What do you do to “get away from it all?”

RO: I'm an avid outdoorsman. I've owned
a fly-in fishing lodge for the past 15 years on
Cree Lake in Northern Saskatchewan. I've also
been a pilot all my life; one of my greatest joys
in life is flying.

HBM: You've been an active member of
CHBA for many years. What benefits have you

personally derived from that experience?

RO: CHBA has been a tremendous support
over my 35 years of membership, a source of so
much information, a forum to talk with others
in the industry. As well, the CHBA represents
our industry extremely well to all three levels
of government, enabling us to operate viable
businesses and meet the expectations of our
customers.

HBM: If you had one message to pass along
to CHBA members across the country, what
would it be?

RO: We live in a great country with enor-
mous potential. Today we must embrace
change and create new opportunities, just as
we have done in the past. This is what our
industry is all about and makes us proud of
what we do. i}



REPORT

Confere

BY JUDY PENZ SHELUK

In his inaugural address,
CHBA president Ron Olson
tackles tough decisions.

MONT-TREMBLANT, Que. — Municipali-
ties that avoid hard decisions about financ-
ing infrastructure are being “irresponsible and
unfair” in shifting the burden to new home
buyers, said CHBA President Ron Otson in his
inaugural address to the 69th national CHBA
conference, noting thatin many cases the costs
of operating and maintaining Canada’s cities
are not matched by sound financial planning
and responsible use of revenue sources.

Instead of financing through property taxes
andbroad-based user fees, Olson said, munici-
palities increasingly are transferring budget
shortfalls into the mortgages of new home
buyers through development-related levies,
fees and charges. The transfer amounts to
more than $5 billion each year. He compared
this practice to the financing choices of some
European nations. “In the Greek case we call
it a sovereign debt crisis. Here in Canada, it's
called an infrastructure deficit. But it's really
the same thing. We haven't been paying for
what things cost.”

Government-imposed costs are a key factor
in escalating home prices. “We are in a histori-
cally low interest rate environment: Mortgages
are cheaper; houses are not. Confusing lower
interest rates with improving housing afford-
ability is a fundamental error—one that can
lead to economic calamity in the future.”

In many communities, single-family homes
are becoming the exclusive domain of upper
income Canadians, despite evidence that the
vast majority of Canadians aspire to home-
ownership.

Olson called on the federal government
to adjust thresholds of the New Home Buyer

Rebate for the GST/HST which has remained
unchanged for decades, noting it would be his
top priority to contribute to the consultations

on a long-term infrastructure plan, initiated
by the federal Minister of Transport, Infra-
structure and Communities. He further noted
governments are guilty of “silo-thinking” in

RICHARD BAIN

the many things they want from the residential
construction sector, ranging from increased
energy efficiency to more affordable housing
for low income earners. “No attention is given
to the cumulative costs involved for home
purchasers and there is no capacity in place to
set priorities.” i

Getting the Pulse

About one third of new home builders across
Canada say that rising costs due to the price of serviced
lots is a critical problem. In Manitoba, the problem is
reported by 50 per cent and in Ontario by 44 per cent
of builders.

This is one of the key findings of the Winter 2012
Pulse Survey of new home builder and renovator
members of the Canadian Home Builders’ Association
(CHBA). The survey was conducted in December
2011 and January 2012 with the assistance of Canada
Mortgage and Housing Corporation (CMHC) and
Natural Resources Canada.

The survey finds that the level of concern about
rising costs due to lot prices has increased from 27
per cent a year ago to 32 per cent today. The number
of new home builders concerned about shortages of
serviced lots has crept up from 16 per cent a year ago
to 21 per cent nationally, 40 per cent in Ontario, today.

Regulatory issues are a growing problem for many
new home builders. The survey finds that nearly
a quarter of new home builders report more oner-
ous municipal approvals and standards are a critical
problem, up from 19 per cent a year ago. Concerns
about more onerous building code requirements and
environmental regulations have also increased over
the last year.

New home builders expect the price of a new
single-detached home will go up over the next year in
all regions, according to the survey. Nationally, 63 per
cent of builders expect prices to increase, 89 per cent
in Atlantic Canada, 76 per cent in Ontario, and 41 per
cent in British Columbia.

The underground economy remains a critical

problem for CHBA renovator members. Work in the
underground economy is believed to be most prevalent
in Ontario and British Columbia.

New home builders across Canada expect housing
starts this year will moderate somewhat, moving closer
to household demographic requirements. The survey
reports that new home builders forecast 186,000 units
will be started in 2012, compared to the 193,950 units
started in 2011. Renovators expect stable or increas-
ing activity in 2012.

While the employment pattern varies from region
to region, 24 per cent of all respondents to the survey
report higher employment compared to a year ago.
Most builders are optimistic for the future: Two-thirds
see no change in the employment pattern, while the
balance expect to hire more workers.

A total of 373 new home builders and renovators
responded to the 45th Pulse Survey. Results were
tabulated and analyzed for the CHBA by Altus Group
Economic Consulting.

Total Housing Starts, Canada

250 4 Units (000s)

o

233 575227228
211

200 1 190194 1g¢

150 152
150 {%7 137
100 +

50 4

97 98 99 00 01 02 03 04 05 06 07 08 09 10 11 12(f)

Source: CMHC (historical) and Pulse Survey (forecast)

Home BUILDER March/April 2012 23



MARKET REPORT

According to the Canada Mortgage
& Housing Corporation’s Housing
Market Outlook, First Quarter 2012,
Saskatchewan’s economic growth
over the next two years is expected
to exceed the national average,
making it one of the fastest growing
provinces in Canada.

That expanding economy, combined with
employment opportunities and low unemploy-
ment rates, will continue to attract migrants
to Saskatchewan, through both international
migration and inter-provincial movement. In
2012 and 2013, net migration to Saskatch-
ewan is forecast to be over 10,000 migrants
each year.

We sat down with ALaN THOMARAT, Presi-
dent & CEO, CHBA-Saskatchewan and Saska-
toon & Region HBA, to comment on some of
the key issues facing the province’s residential
construction industry.

Home BUILDER Magazine: Media reports
continually mention Saskatchewan as
“booming.” Tell us a bit about Saskatchewan'’s
economy.

Alan Thomarat: Saskatchewan has just
started to see sustainable economic growth,
which in turn has led to an increase in ag-
biotech, mining, oil and gas, research and
development, construction and manufactur-
ing, among the key sectors driving this growth.
The individuals and firms involved in these
industries make purchasing decisions that
drive the rest of the economy: farmers, mining
companies, and the manufacturers processing
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askatchewan

rong and Confident

An interview with Alan H. J. Thomarat,
! President & CEO, CHBA-Saskatchewan
and Saskatoon & Region HBA

BY JUDY PENZ SHELUK

the primary resources purchase the bulk of the
non-resources and business services within
the province.

Enterprise Saskatchewan, the government
ministry that works to foster the environment
that encourages the province's economic
development, has conservatively recorded
more than $100 billion in expected major
capital projects in the next 10 years—and this
total does not include expenditures in energy
exploration, major agricultural land develop-
ment, public infrastructure or smaller scale
commercial activity.

Regional and urban
development and
housing market plans
have to be adaptable
and flexible.

HBM: Saskatchewan is at the top of the coun-
try in terms of the low unemployment rate,
population growth rate, manufacturing and
retail expenditures and building permits (con-
struction). How has this growth impacted the
residential housing industry?

AT: Record population growth has driven
housing starts to 7,000 across the province—
the highest level since the 1970s. Birth rates
are at positive levels for the first time in many
decades. We are also seeing significant immi-
gration (especially from India, China, the Phil-
ippines, and the Middle East) as well as migra-
tion from other provinces.

As an Association, we work with our indus-
try and government partners to highlight the

benefits of growth in our communities, many of
which are growing for the first time in decades.
The business community in Saskatchewan is
strong and confident, encouraged by the diver-
sity in our industry sectors and markets and the
sustained economic growth.

HBM: What are builders, and the Home Build-
ers’ Associations within Saskatchewan, doing
to accommodate that cultural diversity?

AT: CHBA-Saskatchewan and our major
locals in Saskatoon and Regina, and our seven
Regional Councils work closely with very time-
ly data compiled by the Conference Board of
Canada (CBOC) and the Canadian Real Estate
Association (CREA) to assess both short and
long term needs and demands of the market,
while recognizing those needs are very diverse
for different people.

For example, we have the needs of an aging
population contrasted with a large immigrant
population, where it's not uncommon for three
generations to live together. Those families are
looking for multi-unit housing or affordable
single-family housing while seniors are con-
sidering lifestyle changes. Regional and urban
development and housing market plans have
to be adaptable and flexible, built using sound
market intelligence and sensitive to emerging
demands of our young families and the grow-
ing immigrant population.

HBM: How difficult is it to hire skilled trades?
AT: We are working closely with the Gov-
ernments of Saskatchewan and Canada to
encourage investment in training our skilled
workforce to ensure thatlack of skilled employ-
ees is addressed given the opportunity in our
economy and businesses.

The Province has worked very hard at the high
school level to promote the building and min-
ing sector, technical trades and the variety of
different careers these industries support.
Within our own HBA, we established a Train-
ing Services Division in 2003. We have another
training program, called Bridges & Founda-
tions Career Development Corporation, estab-
lished to assist Aboriginal workers, including
First Nations and Métis people, with their own
issues settling into urban environments. We
offer similar transition and training support
and services for new Canadians, immigrants
from around the world excited to be in Sas-
katchewan. As an Association, we've taken a
very holistic yet aggressive approach to man-
aging labour market concerns to support Sas-
katchewan’s growth. i



Perfectly seamless

A fully integrated design that
offers a truly flush fit with
surrounding cabinetry.

e i —

Presenting a truly flush fit with'the new integrated bottom-mount refrigerator.

First HFC-free refrigerator
in Canada

Free of ozone depleting
Hydroflurocarbon (HFC), the
refrigerator’s global warming
impact is substantially lower
than typical household
refrigerators.

Perfectly

seamless

High performance

convertible drawer

A convertible drawer goes from
a refrigerator to a freezer to wine
storage - all with the simple use
of the illuminated, glass touch
digital controls.

monogram.ca
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Ramp-up LED Lighting

Crisp, white lighting increases
as the doors are opened until
full illumination.



http://monogram.ca/

CHBA Recognizes Winners of the 2011
National SAM Awards in Mont-Tremblant

BY JUDY PENZ SHELUK

The 2011 SAM Award theme—Create and
Transform—captured the imagination of new
home builders, renovators and developers across
Canada, and as you'll see from these images, the
bar has been set very high for the coming year.

COMMUNITY
DEVELOPMENT
Portrait Homes, Richmond, BC
“Silver Ridge”

MARKETING EXCELLENCE

Watermark DeveIopmentWCalgary ABEWatermark at Bearspaw” GREEN HOME

Creative, concept and productlon Applled Communications

Denim Homes, New Minas, NS

> 28
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HBA 2011

AWARDS PROGRAM
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2011 award winners display their trophies at the CHBA 69th National Conference in Mont-Tremblant.

The Canadian Home Builders’ Association is proud to announce the winners of the 2011 National Awards Program,
which recognizes the outstanding work of volunteers and member Home Builders’ Associations across Canada.

Association Award Winners: Individual Award Winners: Executive Officers’ Council Awards:
B Colonel Boss Trophy: B Beaver Award: B Dave Stupart Award of Honour:
Regina & Region HBA John Hrynkow, CHBA-Edmonton Region Peter Simpson, Greater Vancouver HBA
B Harry J. Long Memorial Trophy: B Maple Leaf Award: B Ken McKinlay Award:
Saskatoon & Region HBA Marty Hope, CHBA-Calgary Region Stu Niebergall, Regina & Region HBA
B Community Service Award: B Gordon S. Shipp Award: B Susan Chambers Award of Recognition:
CHBA-Calgary Region Gary Friend, Greater Vancouver HBA Paul Pettipas, Nova Scotia HBA
B Dave Bell Memorial Award: B William M. McCance Award:
CHBA - BC Rick Gratton, CHBA-Alberta
B Riley Brethour Award:
Richard Luciani, BILD Congratulations to all the
B Canadian Renovators’ Council Award: National Awards Winners.

Grant Sakiyama, Manitoba HBA

Canadian
Home Builders’

Membership Makes a Difference! Association
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“The quality and creativity they have dem-
onstrated is truly remarkable and exciting. We
are very proud to see our industry represented
by these fine projects,” said CHBA President,
Ron OLson.

Winners were announced at the 2012 CHBA
National Conference in Mont-Tremblant, Qué-
bec on March 17. [To access the full listing of
2011 SAM finalists, visit www.chba.ca/SAMS.]

NEW HOME

Production Home, Single-detached,

under 1,500 sq. ft.

Sterling Homes ‘Edmonton’ Ltd., Edmonton, AB
“Oakshire”

Production Home, Single-detached, between 1,500
and 2,200 sq. ft.
Doug Tarry Homes, St. Thomas, ON “The Kenwood”

Production Home, Single-detached, over 2,200 sq. ft.
Geranium Homes Limited, Markham, ON “Forest Trail
Estates: The Alderley Model”

Production Home, Single-attached
Abstract Developments Inc., Victoria, BC “Terra Verde”

Custom Home, Single-detached, under 2,500 sq. ft.
Whitestone Developments Ltd., Halifax, NS

Custom Home, Single-detached,
between 2,500 and 4,000 sq. ft.
Coastal Construction, Victoria, BC

v

CHANCE OF PRECIPITATION:

8%

CHOICE OF FLOORING:

“pointS

Cost more? No. Work better? Yes. End of story.

9



HOME RENOVATION

Kitchen

Pioneer Craftsmen Ltd.,
Kitchener, ON

v

A

Custom Home, Single-detached,
over 4,000 sq. ft.

Homescape Building & Design Inc.,
Summerland, BC

Multi-family Housing Project
Adera Development Corporation,
Vancouver, BC

Any Room
Harald Koehn Construction Ltd., Vancouver, BC

Addition
TQ Construction Ltd., Burnaby, BC

Dark skies overhead? The flooring underfoot should be pointSIX®

Flooring. Not only does this engineered subfloor solution offset the

effects of edge swell via a patented tapered-edge technology, it also
features a precise T&G profile for a secure fit. The long-term forecast
for builders who choose pointSIX: peace of mind.

IN CANADA, FIND POINTSIX FLOORING AT ALL MAJOR
DISTRIBUTORS AND POINTSIX DURASTRAND FLOORING
EXCLUSIVELY THROUGH CANWELBROADLEAF.

www.pointsixflooring.com

i- ; -' , S AinsworthEngineered ///A



http://www.ainsworthengineered.com/all-products/floors/flooring/
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4 Whole House, $500,000 or Less
Citta Construction Ltd., Saanichton, BC

Whole House, More Than $500,000
Amsted Construction Ltd., Stittsville, ON

Best Direct Mail Promotion a
Brookfield Homes (Ontario) Limited, Markham, ON
“Pathways in Caledon East”

Creative, concept and production: BAM Builder
Advertising & Marketing Inc.

Best Print Ad
Greer Home
Builders, Lethbridge,

AB “Love Shack

Introduction”

Creative, concept and

production: Artrageous

Advertising

Best Website
Madison Homes, Toronto, ON “The Madison”
Creative, concept and production: G. Ryan Design

Best Project Signage and Logo

Watermark Development LP, Calgary, AB “Watermark
at Bearspaw”

Creative, concept and production: Applied
Communications

Best Brochure/Kit

Empire Communities, Vaughan, ON “Rain
Condominiums”

Creative, concept and production: Montana Steele
Strategic Marketing

Best Sales Office
Camrost Felcorp Inc., Toronto, ON “Imperial Plaza”
Creative, concept and production: Montana Steele
Strategic Marketing

Real Security Sets You Free®

Built-in Alarm Technology—
only from Schlage!

Security you hear instantly—just another way we’re helping
you build security, quality and innovation into the home.

Secure
- Alert modes work in both locked or unlocked position

Innovative
- First and only audible residential lock to alert you to activity upon first contact

Durable
- Market leading warranty & homeowner satisfaction

Easy to Install
- Battery operated - no wires to install

Scan to learn more
about this product.
Download the app
at scanlife.com

Schlage’s comprehensive Builder Partnership
Programs give you the tools and resources
you need to impress your most discerning
customers. To learn more call 1-800-900-4734
or visit www.doorsecurity.ca/builderprograms.

S

@ Ingersoll Rand
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CHBAREPORT

Ron 0Olson
President, CHBA

The stability
of housing
markets is
critical to
the financial
wellbeing

of all
Canadians.
/1

CHBA EXECUTIVE BOARD

President:

Ron Olson, Saskatoon, SK

First Vice-President:

Deep Shergill, Calgary, AB
Second Vice-Presidents:

John Friswell, North Vancouver, BC
Bard Golightly, Edmonton, AB
Treasurer:

Jane Morgan, St. John’s, NL
Secretary:

Bob Finnigan, Toronto, ON
Presidential Appointees:

Juanita Carhart, Apohaqui, NB
Bob Deeks, Whistler, BC

Frank Mercuri, Stoney Creek, ON
Urban Council Chair:

Don Dessario, Calgary, AB

Chief Operating Officer:

John Kenward, Ottawa, ON

CHBA Contact:
Michael Gough, CAE,
National Office, Ottawa, ON

Building the Future

As I “take the stick” as CHBA'’s President, I want to
recognize, and thank, the Association’s leadership team:
your Executive Board and Board of Directors. The CHBA
is very fortunate to have such talented and dedicated
volunteers working on behalf of all members across the
country.

As we move forward over the coming year, I will rely
on their insights, advice and commitment to make our
Association stronger, and ensure that the CHBA remains
a highly effective voice for members.

The recent CHBA National Conference in Mont-
Tremblant was a tremendous success and a great expe-
rience. The business sessions were informative and
thought provoking, the social events were great fun,
and it was great to rub shoulders with builders and col-
leagues from across the country. These events always
drive home the strength and diversity within our industry
and Association.

Focusing on the Future

In my Inaugural address at Mont-Tremblant, my
remarks centered upon the pressing need for govern-
ments to focus on the future when it comes to housing.

Our industry is vital to Canada’s economic perfor-
mance, as the last few years have shown so clearly. It
is no less the case that the stability of housing markets
is critical to the financial wellbeing of all Canadians—
those who hope to buy a home, and those who already
own one.

Government policies that threaten housing market
stability put the financial security of all Canadians at
risk. The scope of this risk has been demonstrated, very
starkly, in many other western nations since 2008.

I believe there are three overarching goals that every-
one—governments, our industry, and our customers—
can agree on:

B Our communities must remain great places to live,

B Homes, which are Canadians most important finan-
cial asset, must remain a solid investment, and,

B Our cities must be put on a sound financial footing.

Increasingly, these three goals are interlinked, but the
last one—sound municipal finances—is akeyto continu-
ing to achieve the other two.

Why? Because housing affordability and choice are
essential conditions for maintaining both the quality of
our communities and the stability of housing markets.
And dysfunctional municipal finances are the single big-
gest threat to both of these vitally important conditions.

Asnew home builders and developers, we know first-
hand how escalating government-imposed costs are
eroding housing affordability. Most of these costs arise
at the municipal level.

We also know that land use and planning regulations
are forcing the market away from the type of home most
Canadians want to own: a single-family home. Again,

municipal actions play a large part in this unfortunate
situation.

And we are all too familiar with the ever-growing
array of demands that governments and advocates are
placing on new development to subsidize community-
wide services and address a wide range of social needs.
All too often, municipalities are the authors of such
misguided policies.

The CHBA's message is clear. When governments
assume, through their actions, that our industry and our
customers will always be there to “pick up the bill,” they
are putting the financial future of all Canadians at con-
siderable risk. This must stop.

Looking Behind the Numbers

For too long, elected officials have been quick to
dismiss our industry’s concerns over deteriorating hous-
ing affordability. They point to healthy start numbers in
recentyears, and those forecast for the coming years, and
simply assume the best.

They need to take a closer look at current hous-
ing market conditions, because there is a lot going on
“behind the numbers,” and this tells a very different story.

Solid “headline” start numbers owe much to robust
condominium development in Toronto and Vancouver.
Most other markets remain subdued.

Single-family home starts—a key indicator of the
underlying health of the market—remain some 25 per
cent below their pre-recession levels. Employment
growth has not seen the quality of jobs recover fully
from 2008 levels. And income levels remain worryingly
stagnant.

Simply put, historically low interest rates have made
mortgages cheaper, while homes continue to become
more expensive. Combined with ever-more restrictive
planning regulations, there is a real risk that single-
family homes will become the exclusive domain of only
upper-income Canadians.

Equating the effects of low interest rates to increased
housing affordability is dangerously wrong. Government
actions based on this misguided thinking place housing
market stability at risk.

In summary, housing affordability continues to dete-
riorate, housing markets are far from solid, and we face
many economic and financial risks beyond our control.

This is not the time for governments to feel com-
placent about our industry’s capacity to continue the
“heavy listing” required to keep Canada’s economy on
the tracks. It is the time to take corrective action to head
off preventable shocks that could undermine housing
market stability.

Drilling Down to the Real Problem

Ever-increasing government imposed costs on
new homebuyers, and market-distorting development
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Property
taxes and
user fees
must reflect
actual
costs, not
re-election

ambitions.
I

Plenty to smile about: Ron Olson (/eft), Matthew Sachs (GM for
Urbandale) and Minister 0’Connor share congratulations at the opening
of Canada’s first house huilt to the 2012 R-2000 Standard.

CHBAREPORT

regulations—the “hidden killers” of housing affordability
and choice—are often symptoms of a more fundamental
problem, unsustainable municipal finances.

Far too often over the last decades, municipal gov-
ernments have avoided the real costs of providing and
maintaining core infrastructure services, in order to keep
property taxes and user fees artificially low. The so-called
“infrastructure deficit” we hear so much about is a direct,
and deliberate, result of such fiscal mismanagement.

Not “paying the bills” has led to two unsustainable
trends: growing liabilities related to core infrastructure,
and the resulting and ever-increasing array of commu-
nity-wide costs being transferred into the mortgages of
new home buyers.

How significant are these costs? In the mid-1990s in
my community of Saskatoon, our company sold a house
lot for about $35,000. Today, that just covers the munici-
pal levies on a lot.

There are practical solutions to this situation. Prop-
erty taxes and user fees must reflect actual costs. Use of
“smart” debt to finance revenue-producing infrastruc-
ture is simply good business management. And a more
realistic and pragmatic discussion about infrastructure
investment, among all levels of government, is long
overdue.

I'm pleased to note that we are seeing movement on
this last issue, following the federal government’s initia-
tion of consultations to develop a Long-term Infrastruc-
ture Plan for our country. As your National President,
delivering our industry’s views to this important inter-
governmental consultation will be a high priority for me.

CHBA members are determined, experienced and
innovative businesspeople. We are willing and able to
deliver the range and quality of homes Canadians want,
within a highly competitive marketplace.

For us to “do our job,” governments must do theirs.
They must apply the lessons from the financial meltdown
and recession, get their
books in order, and stop
forcing new home buyers
to underwrite public ser-
vices and amenities that
should be paid for by all
taxpayers.

Great cities require
efficient and well-main-
tained infrastructure:
roads, water and sew-
age services, transit, a
healthy environment,
and the other basics that
make a city work.

Success going for-
ward will require prag-
matic plans and budgets.
It means recognizing our
challenges, being honest
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about their causes, and realistic about what needs to be
done to overcome them. And it means getting on with
the job now; not continuing to avoid what we all know
needs to be done.

More than anything else, these have been the lessons
of the last few years.

Celebrating the First ‘Next Generation’
R-2000 Home

In mid-February, I was very pleased to represent the
CHBA at the opening of Canada'’s first R-2000 home, built
to the new “next generation” 2012 Standard launched
this year.

Ijoined the Honourable Gordon O’Connor, Minister of
State, in congratulating Matthew Sachs and the Urban-
dale Construction team for their excellent work.

Located in Kanata, in the western section of Ottawa,
the Urbandale R-2000 home delivers energy perfor-
mance 50 per cent above the old R-2000 Standard. With
this new Standard in place, innovative R-2000 builders
like Urbandale are, once again, leading the way forward
in high-performance design and construction.

National Building Code Update

In February, the CHBA addressed the Executive Com-
mittee of the Canadian Commission on Building and Fire
Codes about the need to deal with provincial moves to
apply energy efficiency requirements to home renova-
tions, as well as the need for a policy on climate change
effects. The CHBA is concerned about the erosion of con-
sistency among provincial building codes and the need
for provincial governments to renew and reaffirm their
commitment to the National Code Development Process.

Immigration

During a recent interview on CTV's Question Period,
federal Immigration Minister Jason Kenney said that
the federal government is planning to update the point
system for the Economic Immigrant Program to make it
more proactive, more conducive to younger workers, and
more accommodating of skilled trades. CHBA President
Ron Olson has written to the Minister expressing CHBA's
longstanding concerns regarding the point system for
the Federal Skilled Worker Category of the Economic
Immigrant Program covering language requirements
and other obstacles related to arranged employment,
education and employment experience. The CHBA has
requested a meeting to discuss these concerns and to
offer recommendations as part of the federal review.



Housing Market Outlook
Canada Edition First quarter 2012

Canada Mortgage & Housing
Corporation

www.cmhc.ca
CMHC's invaluable

m reference on trends

. e and outlooks for
new home, resale
and rental markets
is available in a
free downloadable
PDF format online
and on our web-
site, www.home-
buildercanada.com (Recent Publications of
Interest).
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Jobsite First-Aid

A Field Guide for the Construction Industry

By Dan Johnson
Cengage Learning
www.nelson.com

JOBSITE
FHRST-AID

In 2010, the con-
struction industry
accounted for
more fatal work
injuries than any
other sector. Jobsite
First-Aid provides

a clear, systematic
approach to safety
training that will
better prepare con-
tractors, construc-
tion workers and all other jobsite personnel
for possible emergency situations, from
minor burns to a life-threatening event. This
new reference guide also includes detailed
preparedness information that companies
can use to help prevent and divert jobsite
accidents and steps to regain control and
return the jobsite back to normal in its after-
math.

Jobsite First-Aid was designed specifically
for quick reference, and facilitates quick and
easy access to important information. It is
packaged to easily fit into any toolbox, glove
box or desk drawer, so that it can be eas-

ily accessed when needed, and was created
using durable laminated materials, making it
suitable for use on jobsites. $19.95.

INFORMATION

Canadian Industrial Outlook
Winter 2012

The Conference Board of Canada
www.conferenceboard.ca
e Canada’s residential
construction indus-
try can expect two
modest years in
2012 and 2013 - but
a cooling market
should not be mis-
taken for a housing
bubble collapse,
according to The
Conference Board’s Winter 2012 outlook.
The report is available in a free download-
able PDF format at www.conferenceboard.
ca, and on our website, www.homebuilder
canada.com (Recent Publications of Interest).
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Botany for Designers
A Practical Guide for Landscape
Architects and Other Professionals

By Kimberly Duffy Turner

W.W. Norton & Company, Inc.
www.wwnorton.com

What do you need

to know about how
plants grow and func-
tion? How can you
determine appropriate
plants for a particular
site? How can you use
their distinct design
features effectively? What are the real design
considerations to keep in mind? Buy a copy
of Botany for Designers—it's like a Botany
101 course that walks readers through all the
answers, equipping them with the ability to
be not just an informed landscape designer,
but also an effective planting designer.

A chapter on green design outlines some of
the sustainable trends in botany: the role of
LEED certification in landscape design; miti-
gating environmental problems with plants
and open space; the emergence of green
roofs and vertical gardens; biomimicry;

and sensitive material selection. With more
than 150 colour photographs and schematic
drawings illustrating key strategies, Botany
Jfor Designers is a go-to guide to inspired,
well-designed landscapes. $52.

PRODUCTS

Markant by ACO DrainMat™

DrainMat is the ideal solution to protect
entrances from water and debris. DrainMat
is not an ordinary foot scraper; it is a system
consisting in a base tray and a top grate and
can be used as a drain as well. DrainMat
offers the same quality and design excel-
lence as ACO™’s commercial products but is
designed to meet the demands and budget of
the residential customer.

For more information, contact:
ACO Systems, Ltd.

Phone: 1-877-226-4255
www.acocan.ca

New Edition Now Available!

For those who need to know how to build
homes in one of the toughest climates on
earth, the CHBA Builders’ Manual is the most
authoritative guide you will find for building
superior energy-efficient housing.

This newly expanded and updated edition,
based on the building techniques proven by
R-2000, offers over 400 pages of concise
information and easy-to-follow illustrations.
Completely revamped with new illustrations
including an expanded section on renewable
energy and a brand new section on home
automation.

CHBA Builders’ Manual — the definitive
guide for home building in Canada.

For more information, contact:
CHBA - Builder Manual Sales
Phone: 613-230-3060

E-mail: sales@chba.ca
www.buildermanual.com
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TOOLTALK

Lock it,

Leave il, |
Locate il...

The underlying theme for this month'’s
issue of Home BUILDER Magazine is
transportation, so we thought it might
be fun to look at some of the latest
and greatest gizmos and gadgets

to help you protect, cover, find and
maintain your equipment.

Lock it down

With an open pick-up truck, or open doors
on a van, your tools are open to theft as you
go in and out of a site. The Stanley Fat-
Max Xtreme Portable Truck Box ties them
down, yet leaves the whole box portable. It
has a 42-gallon capacity, water resistant box,
good internal organization, large wheels and
extendable handle—and then it gets better.
A docking rack bolts down to the bed of your
truck and the box just slides in and key locks
into place. It doesn’t bounce around and only
you can getit out of the truck. The lid locks with
a keypad combination lock making it easy for
you to open and close securely, and it has a
siren if someone else attempts to open it.
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Record a vehicle’s
location and
find it again

If the problem is finding your
truck on a new or large site, or even finding
your work location away from the truck, you
will want to find a smart phone app to help.
Car locater apps allow you to click in your GPS
location, and then later be directed back. Most
even keep track of time spent to remind you of
parking meters that need feeding. Most allow
recording of multiple stop points, like car, the
hotel or the work site—or three truck or sup-
ply locations around a large construction site
if you like.

“Find My Car” is a surprisingly good free
app for Android that I have used.

Remember that GPS doesn’'t work inside
most parking garages and when first turned on
it takes a bit of time for the GPS to lock in, so
turn it on before you arrive so it is ready when
you want to leave the vehicle.

Check permissions on all apps. The more
features it has, the more potential for hack-
er problems. For instance, some want total
access to your contact book or calendar and
although that could be convenient for sending
your location to someone else or pre-mapping
a future trip, it also opens up potential hacker
problems. Other apps allow you to grab your
GPS and then manually MSN or e-mail it out
to someone you want to join you; a bit more
trouble but you control the communications.

For higher tech with iPhone 4S and higher,
supporting Bluetooth Smart, you can get a
just-released hardware/software combina-
tion. Whenever you power down your car,
the Bluetooth device in the car automatically
tells your phone to insert the GPS coordinates
and time into your phone. You don't have to
remember to record anything, and it walks you
back to your car. I am not sure how well that
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works when you are buried in a parking garage
or how much extra battery you may use leaving
your GPS on. www.FindMyCarSmarter.com

Place a tracker in a vehicle and
keep track of it
As a cross between fleet control and

spyware (know where your teenager is with
your new car), there are alarge variety of GPS
devices that can be installed in vehicles (or
other mobile equipment) and then followed
in real time back at a home base. Google “Car
Trackers" to find the latest.

LoJack.com is a web service that I have
used for years to track my laptops. They have
now merged with the Boomerang system
to extend their service from stolen comput-
ers to stolen vehicles and equipment. This
is the system that has developed the closest
working link with police departments for quick
response to stolen material. You phone in a
theft report and they immediately tell the police
where to pick it up. More and more police cars
are actually equipped with LoJack tracking
devices that can allow them to follow that
stolen moving vehicle.

Track a whole fleet of vehicles for
service and maintenance in the field
ToolWatch.com is one of several Cloud
applications for complete management of
mobile and fixed
equipment. With
a full equipment
management data-
base application
on the Cloud, you
canlogin from any
cell phone or lap-
top and see the full
status of all equip-
ment. In the field you can use a special bar
code scanner to directly update
information on any piece
of equipment via cell
phone communications.

s

Montreal-based TV
broadcaster, author,
home renovation
and tool expert Jon
Eakes provides a
tool feature in each
edition of Home
BUILDER.
www.JonEakes.com




RENOVATION

Moen Canada Conducts Reno Survey

OAKVILLE —Moen Canada recently conducted an online survey,
querying 1,200 homeowners (age 25 and older) across Canada about
their remodeling activities throughout the past year and their intent to
remodel within the next six months.

More than half of homeowners completed interior painting (54%) or
gardening/landscaping projects (61%) in the last 12 months. Bathroom
and kitchen remodeling activity also remained significant, at 25 and 17
per cent, respectively.

Top kitchen remodel projects completed included: installing a new
faucet (62%), painting (60%) and new lighting (55%).

Top bathroom remodel projects completed included: painting (69%),
installing a new faucet (68%), sink (56%) and lighting (53%).

According to the survey, 14 per cent of homeowners plan to complete

Greater Vancouver Gets Reno Ready
with Spring Events

GREATER VANCOUVER — If you are a contractor, trade or supplier
to the multi-billion dollar renovation industry, mark your calendars
for these popular GVHBA events. The Spring Consumer Renovation
Seminar will be held in Vancouver on Tuesday, May 15 and the Parade of
Renovated Homes, presented by FortisBC, will be held throughout Metro
Vancouver on Sunday, June 10. f

GET YOUR
OWN COPY TODAY!

Subscribe to Home BUILDER Magazine and get the
information that will keep you up to date with the
Canadian residential construction industry’s latest
trends, developments, home improvement techniques
and building products that Canada’s top home
builders, contractors and renovators are using.

Now you can subscribe online.
Visit HomeBuilderCanada.com and click B
on [ SUBSCRIBE ] or call 514-620-2200. M

2011 SAM Awards winner. Any room, renovation.
Harald Koehn Construction Ltd., Vancouver, BC.

a kitchen remodel soon, with new countertops (62%), painting (49%)
and installing a new faucet (39%) on their prominent project to-do list.
The outlook for bathroom projects is also positive; more than 18 per
cent plan to remodel within the next six months. Projects topping that
list include painting (78%), installing a new faucet (62%) and adding new
lighting (52%). www.moen.ca. "

Virtual Renos on Parade

WINNIPEG — Some of Manitoba’s best and brightest renovations
are now posted online in the form of a virtual tour. Links include Bath,
Electronics, Fireplaces, Fitness, Flooring, General Renovations, Home
Energy, Interiors, Kitchen, Landscaping, Lighting, Pools and Spas, Stone,
Veneers, and Windows and Doors. Check out http://winnipegwomen.
net/dreamspaces/virtual-parade. i

® DuraFoam Green Polyurethane Foam System provides high performance at low
cost with either the 680 g (24 oz) gun applicator or 16 pound foam cylinder -
designed specifically to build profits for the professional user

® Non-flammable propellant promotes safe storage and transportation
® Non-ozone depleting, no VOC's
® UL dassified / meets ASTM E-84 Class 1 for caulk and sealants [R13919]

® 340 g (12 oz) hydrocarhon formulation, with low VOC's
and straw applicator, also
available

® Green formulation is easily
identified hy inspectors, provides
extra UV protection and slows

degradation of unpainted foom

L3
DuraFoam is available exclusively @ :

at your nearest CID office or h’ i =
authorized dealer. For more —_—

Canadian®
Industrial
Distributorsinc.

information call 1-877-280-0243 or
check the DuraFoam Products section
at www.cid.ca
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VANCOUVER— At thisyear’s BCHome & Garden Show (February 22
to 26), Penfolds Roofing Inc., a member of Greater Vancouver HBA,
debuted the EcoRoof Medium Shake and Slate systems. Available in a
variety of different colours, the environmentally friendly product will
keep an average 400 tires from the landfill for every home and features
a transferable, non-pro-rated warranty for the first 50 years. Ideal for
reroofing existing homes which have cedar shakes or asphalt shingles,
the shake are especially attractive for homes that have a shiplap deck,
as they can be installed on this type of roof deck without having to
install plywood. i

Habitat for Humanity Canada
Partners with ARXX

COBOURG, Ont. — Habitat for Humanity Canada (HFHC) has entered
into a partnership with BILD member ARXX Building Products. The
partnership will provide several elements which can contribute to the
success of HFHC builds, including discount pricing, training and support
and national distribution of ARXX Insulating Concrete Forms (ICFs) to
all of HFHC's affiliates. @

The 2012 Skills Canada National
Competition

EDMONTON —The 2012 Skills Canada National Competition will take
place May 13 tol6, 2012 in Edmonton, Alberta. The event brings more
than 500 competitors representing over 40 trades from all provinces
and territories to compete in Canada’s only national, Olympic-style,
multi-trade and technology event of its kind for young skilled trade
and technology students and apprentices. The Competition provides
an opportunity for students to be tested not only against industry stan-
dards, but against their peers from across the nation in their chosen
discipline, and attracts school groups and young career-seekers. www.
skillscanada.com. ;]

Make Sure

CHBA popular consumer website attracts more than 10,000

to CHBA members across Canada.

these simple steps:

details to membership@chba.ca so we can make it right.

Canadian
Home Builders’
Association

Membership Makes a Difference!

prospective customers each month. One of the most frequently
used website features is the FIND A MEMBER tool — connecting consumers

CHBA members report that FIND A MEMBER gets results. So make sure your
company is getting full value from your FIND A MEMBER listing — simply follow

B Go to www.chba.ca and scroll to the FIND A MEMBER tool in the lower right.
B Enter your company’s name, province and HBA, then click on Find Now.
B [f information on your company does not appear, or needs updating, email the

FIND A MEMBER is a service for all CHBA members.
The only cost to you is the time it takes to make sure
your company is listed properly. Do it today!

FIND A MEMBER s finding YOU!
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Our Recent Survey
Confirms It!

Home BUILDER Magazine delivers results
like no other magazine in the residential
construction industry:

® Over 100,000 readers eagerly read every
issue in search for advice and contacts

M 100% of renovators and contractors

found new information or products

869% of all builders found new
information or products

Renovators, contractors and builders all
refer to web links, find new suppliers
and purchase products as a direct result
of Home BUILDER; more than 80% took
two or more such actions

Home BUILDER Magazine:
" Readers, Referrals, Results.

For more information on Readership Survey, please contact the publisher of Home Builder Magazine.
514-620-2200 + homebuilder@work4.ca

H_© ™M E More advertising

from major

manufacturers
Canadi .
Home Builders' and suppliers than
Association

THE MAGAZINE OF THE CANADIAN HOME BUILDERS’ ASSOCIATION any Canadian
magazine in the
514-620-2200 - sales@work4.ca - HomeBuilderCanada.com business.




New Mobile App Offers Quick

Contractor-Liability Clearance

RICHMOND , B.C. — WorkSafeBC is releasing a new mobile app that
gives employers, contractors, and even homeowners the ability to eas-
ily access clearance letters — anywhere, anytime. Clearance letters are
notices that tell employers or homeowners whether a firm, contractor,
or sub-contractor is complying with WorkSafeBC's registration and
payment requirements; employ-
ers or homeowners that hire a
contractor who is not in compli-
ance could be liable for outstand-
ing premiums.

The app allows employers
to request new clearance let-
ters from WorkSafeBC, and to
review existing clearance letters,
requests, and contractor profiles,
all from their smartphones or tab-
lets. Sub-contractors can use the
app to show on-the-spot proof

CALENDAR

Do you have an event you want posted
on our new Online Calendar?
E-mail your listing to editor@work4.ca

March 29

Passive Solar, Low Energy
and Net Zero Housing in New
Brunswick

Efficiency NB

Sussex, NB
www.efficiencynb.ca

March 29 - April 1
Regina Spring Home Show

Regina, SK that their WorkSafeBC registra-
www.reginaspringhomeshow. tions and premiums are up-to-
com date. It will automatically email
April 13 updated clearance information
itzaArQQ ual Green Toronto back to the offices of the employ-
Green Living Enterprises ers and contractors after they
Iv?/\r/wig;oa{\(l).ca/greentoron— review itin the field.

toawards The clearance letter mobile
April 24-26 app is available on the Work-

The Kitchen & Bath Industry SafeBC website; people using
Show smartphones will be automati-

Chicago, IL - )
www.kbis.com cally directed to the mobile app.#

“Tufdek, you won’t BELIEVE its vinyl”

lers. If you simply
want the best call
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2012 National Infrastructure Summit

REGINA — Registration is now open for the 2012 National Infra-
structure Summit, being held September 10 to 12, 2012, in Regina.
Presentations include how municipalities can become “Smart Cities,”
using real-time data to resolve issues on a more proactive basis with
fewer service disruptions.

Also featured is the Morph My City Challenge. Divided into two prizes,
the challenge invites teams to submit long-term, step-by-step designs,
using an undeveloped Regina green space or canola field (Greenfield
Prize) and an existing Regina neighbourhood (2040 Prize), and morph-
ing theminto innovative, long-term, sustainable urban neighbourhoods.
www.nisummit2012.ca. i
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CH BAS industry

partners help the Association
inform consumers about the real
value of today’s new homes and
renovations.

They do this, in large part, by
supporting member activities like
the CHBA National Conference in
Mont-Tremblant.

These industry partners have
demonstrated their support for a
vibrant housing industry.

On behalf of all members, the
CHBA thanks these partners and
salutes their commitment,
professionalism and contribution.

Join us in Lake Louise for the 70th CHBA National Conference!
Visit www.chba.ca/conference for more information.

Celebrating
Excellence
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All Weather Windows

AVID Ratings Canada

Canada Mortgage and Housing
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Canadian Automatic Sprinkler
Association
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With a Sprinter you'll save up to $6,400

over 5 years. That’s a lot of lumber.

Sure, you'd expect a Mercedes-Benz to be an expen uisition. But the truth
is with its amazing fuel efficiency — via our BlueTEC ine - and 15,000
kilometer maintenance intervals, the 2011 Sprinter will ¢
5 years compared to the competition. In fact, up to $6,400' less - is money
better spent on your business. How’s that for a Mercedes?

The 2011 Mercedes-Benz Sprinter. Starting from $42,900.*

mercedes-benz.ca/sprintersaves

I

|

i

- Mercedes-Benz

©2011 Mercedes-Benz Canada Inc. *Base national MSRP $42,900, all-in pricing up to $46,516.25 dependent on region. National MSRP pricing is shown for informational purposes only. Price does not
include taxes, levies, fees and delivery charges. Price does not apply in provinces with total pricing requirements. Please contact your local dealership directly for total price applicable in those provinces.
Price subject to change. Dealer may sell for less. 'Based on analysis of Canadian market for 2500 and 3500 series vans performed in March 2011 by Vincentric LLC. $6,400 savings claim based on
comparison of 2011 GMC Savana Cargo 2500 and 2011 Mercedes-Benz Sprinter 2500 144" WB. Average savings across all models analyzed is $6,900. Visit mercedes-benz.ca/sprintersaves for more details.


http://www.mercedes-benz.ca/content/canada/mpc/mpc_canada_website/en/home_mpc/van/home/ownership/tco.html
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